Gift receipt and the reformulation of Download Here
interpersonal relationships.

= Tap to access arficles now
Read the latest Research Curation \
Joermald o Uintregoot Bismandh

Q 06 =

Article Navigation

Gift Receipt and the Reformulation of
Interpersonal Relationships

Julie A. Ruth, Cele C. Otnes, Frédéric F. Brunel

Journal of Consumer Research,Volume 25, Issue 4,1 March 1999, Pages 385-402,
https://doi.org/10.1086/20954 6
Published: 01 March1999

6¢Cite

e

Permissions

o
Share

Email Twitter Facebook

Abstract

Sherry (1983) defines reformulation as the final stage of gift exchange,
during which a newly presented gift can impact the relationship between
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giver and recipient. To date no one has examined exactly how gifts can
affect relationships or what aspects of gift exchange contribute to
realignment of the giver/recipient relationship. Using depth interviews and
critical -incident surveys, our study explores how the recipient's perceptions
of the existing relationship, the gift, the ritual context, and his or her
emotional reactions converge to affect relationship realignment. We
identify six relational effects of gift-receipt experiences. Further, we
examine gift-receipt experiences that have a consistent impact in the short
and long term, and those where the meanings and relational effects appear
to change over time. Implications for future research are also discussed.
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