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The purpose of this volume is to broaden and apply the conceptual system of
marketing to the marketing problems of nonprofit organizations. As used in this book the
term marketing means the effective management by an organization of its exchange relations
with its various markets and publics. Most marketing texts deal primarily with marketing
institutions and practices found in the private for profit sector. This creates a problem for
nonprofit organization managers in gaining a direct and comprehensive idea of marketing
that is relevant to their types of organizations. This book hopes to provide the needed
introduction to marketing for these administrators. The 1st part of this book, devoted to
understanding marketing, explains the nature, role, and relevance of marketing to nonprofit
organizations. The book's 2nd part shows how marketing can be organized in nonprofit
organizations to carry out marketing analysis, planning, and control. The next section
describes the major concepts and tools available to the organization to help it understand its
markets and potential strategies. The section concerning planning the marketing mix
discusses the 4 major instruments--product, price, place, and promotion--that constitute the
organization's strategic and tactical means for relating to its markets. The 5th section deals
with attracting 3 major marketing resources--people, funds, and votes. The final section
examines how marketing principles and techniques can be adapted to the marketing of
anything--services, persons, places, and ideas. In this greatly expanded 2nd edition, new
chapters have been added which focus on the following: the adaptive organization, marketing
programming and budgeting, public relations decisions, recruitment marketing chapter,
donor marketing, and voter marketing.
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