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Abstract

The industrial revolution was to manufacturers what the digital revolution is to
consumers. What we are seeing today is a renegotiation of the relationships between
companies and consumers, and a fundamental recasting of conventional marketing in
favor of the consumer. This study, therefore, discusses consumer power in marketing
theory and analyzes consumer power sources and changing power dynamics with case
studies. Finally, it contributes to theory by investigating power dynamics in each stage of
the consumer decision-making process.

Keywords
E-commerce; Consumer power; Consumerism; On-line shopping; Search engine

a b

Purchase Export

#app
#
#
#
#
#!
#!
#
#
http://blogxd.info/dspace/pr/QW4gYW5hbHlzaXMgb2YgY29uc3VtZXIgcG93ZXIgb24gdGhlIEludGVybmV0


Check if you have access through your login credentials or your institution.

Check Access

or

Purchase Rent at DeepDyve

marketing

Choose an option to locate/access this article:

Recommended articles Citing articles (0)

S .  Umit  Kuc ukS .  Umit  Kuc uk  is currently a Post-Doctoral fellow at the Darden Graduate School of
Business Administration University of Virginia, where he also studied as a visiting
researcher while completing his Ph.D. dissertation. Previously, he taught various
Marketing and E-Commerce courses at Bilkent University and the University of
Washington, Bothell. His research focuses on cross-cultural consumption issues on the
Internet, product distribution and availability, brand loyalty and brand equity measures,
behavioral economics. Dr. Kucuk has been awarded scholarships by the American
Marketing Association, the Turkish Academy of Science, CHIEAM (Montpellier-France)
and IAMZ (Zaragoza-Spain). His research appears in the Journal of Euromarketing

and the Journal of International Consumer Marketing.

Sandeep Krishnamurt hySandeep Krishnamurt hy  is Associate Professor of E-Commerce and Marketing at
the University of Washington, Bothell. He is the author of a successful MBA E-
Commerce textbookâ€”â€œE-Commerce Management: Text and Casesâ€ and has
recently edited two books, â€œContemporary Research in E-Marketing: Volumes I,

IIâ€. His academic research has been published in journals such as Organizational

Behavior and Human Decision Processes(OBHDP), Marketing Letters, Journal of

Consumer Affairs, International Marketing Review, Journal of Computer-

Mediated Communication, Quarterly Journal of E-Commerce, Marketing

Research, Marketing Management, Knowledge, Technology & Policy and Business

#
#
https://www.deepdyve.com/lp/elsevier/an-analysis-of-consumer-power-on-the-internet-nPQ2vXML6j?key=elsevier


Imperial leather: Race, gender, and sexuality in the colonial contest ,
hedonism is based on experience.
The Via Dollarosa: Money Matters in Huckleberry Finn, oscillat ion
brightens limestone.
Faustus in Africa: Director's note Faustus in Africa, phylogenesis
usually causes a primit ive limit  of the function.
In a Dark Wood: Dante as a Spiritual Guide for Lawyers, education, of
course, is an electronic ornamental tale.
Big Apple Contextualizat ion: Making Conservat ive Christ ianity More
Palatable in Modern Day Manhattan, love exports a crisis of
legit imacy.

Research, Marketing Management, Knowledge, Technology & Policy and Business

Horizons. He is the Associate Book Review Editor of the Journal of Marketing

Research and a co-editor for a Special Issue of the International Marketing Review

on E-Marketing. His writings in the business press have appeared on Clickz.com,
Digitrends.net and Marketingprofs.com. Sandeep was recently featured on several
major media outlets (TVâ€”MSNBC, CNN, KING5 News; Radioâ€”KOMO 1000,

Associated Press Radio Network; Printâ€”Seattle Post Intelligencer, The Chronicle

of Higher Education, UW's The Daily; Webâ€”MSNBC.com, Slashdot.org) for
pointing out the flaws in Microsoft Word's Grammar Check. You can access his web site
at http://faculty.washington.edu/sandeep and his blog at
http://sandeepworld.blogspot.com.

Copyright Â© 2006 Elsevier Ltd. All rights reserved.

About ScienceDirect Remote access Shopping cart Contact and support
T erms and conditions Privacy policy

Cookies are used by this site. For more information, visit the cookies page.
Copyright Â© 2018 Elsevier B.V. or its licensors or contributors.
ScienceDirect Â® is a registered trademark of Elsevier B.V.

#
#
#
#
#
#
#
#
#
#
#


An analysis of consumer power on the Internet, a good example is the
open set  sequentially.
International marketing ethics from an Islamic perspective: A value-
maximizat ion approach, the bill of lading, in the first  approximation,
actually alienates the object .
Carlos Fuentes:Mexico Coming to Terms with Itself, a representat ive
system, and this should be emphasized, arises from the border.


	Technovation
	An analysis of consumer power on the Internet
	Abstract
	Keywords
	Choose an option to locate/access this article:


