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While st udying t he "fan" has become well est ablished in media and
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cult ural st udies, we need t o remember t hat  "fan" is a discursively
const ruct ed t axonomy of t hose who are assumed t o share cert ain
cult ural at t ribut es. To follow Raymond Williams, we could say: "There are
in fact  no fans. There are only ways of  seeing people as fans."  A
fundament al feat ure of  t he fan might  be defined as a passionat e
devot ion t o a part icular media t ext  or icon, but  t he t erm is o en used t o
object ify t hose people and t heir act ivit ies wit h an element  of  judgment ,
be it  negat ive or posit ive.

For example, "fan" may negat ively connot e someone who looks bizarre
and unsocial (even a pot ent ial criminal), as was t he case wit h otaku in
Japan. Against  such a degrading view, as we know well, serious st udies of
fan act ivit ies and cult ures have been developed. Such st udies posit ively
reconcept ualize t hose devot ed people in t erms of t heir creat ive
consuming and t heir appropriat ions of  t he original t ext s and icons,
act ivit ies t hat  blur t he assumed boundaries of  product ion and
consumpt ion. Thus "fan" could be underst ood as an imaginat ive
prosumer (producer-consumer) and approreader (appropriat or-reader)
who does not  just  passively consume media t ext s but  act ively and
creat ively part icipat es in t heir cult ural significat ion processes. [End Page
87]

However, while it  successfully overcomes t he earlier degrading view, as
least  academically, t his posit ive reformulat ion of  "fan" exhaust s it s
crit ical pot ent ial when it  aut omat ically and uncrit ically reproduces what
"fan" means, who fans are, and what  t hey do, wit hout  cont ext ualized
field research and a sophist icat ed underst anding of  t heir act ivit ies. (This
is act ually a widely recognized problem wit h media cult ural st udies). A er
all, as t his volume aims t o cont est , t he t erm "fan," even in it s posit ive
senses, can easily become a received t axonomic cat egory t hat
preframes our underst anding and our research quest ions in an
object ifying manner. Thus some have caut ioned t hat  many st udies of
fans mechanically adopt  a ready-made analyt ical formula t hat  t ends t o
romant icize t heir creat ive act ivit ies. Some also argue t hat  st udies of  fan
cult ure are losing t heir idiosyncrat ic merit  as t he line bet ween fan and
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audience t hins and blurs. More and more people now enjoy indulging
t hemselves wit h a playful commit ment  t o a part icular object  of  media
cult ure, t hanks t o t he development  of  digit al communicat ion
t echnologies and of market ing st rat egies aimed at  niche t ast es.

This is not  t o say t hat  st udies of  fans and fan cult ure are no longer
significant . The various ways people ardent ly engage wit h part icular
media t ext s st ill merit  serious academic invest igat ion. But  we need t o
formulat e good crit ical quest ions at  t he out set , rat her t han just
reconfirming t he creat ivit y of  t heir act ivit ies and t he pleasure of  ident it y
const ruct ion. We need a serious considerat ion of  t he sociohist orical
cont ext s in which people passionat ely consume/appropriat e media
t ext s, and of t he cult ural polit ics and cult ural economy involved in t heir
act ive consuming pract ices. We must  consider issues such as self-
empowerment  in t erms of marginalized ident it y polit ics (gender,
sexualit y, race, et hnicit y, class, nat ion, and so on), coping wit h t he t yranny
of everyday life in t he neoliberal world, t he manifest at ion of  a more
part icipat ory media cult ure, and t he t ransnat ional audience/fan alliance
against  t he cont rol of  media cult ure product ion and dist ribut ion by
global media cult ure indust ries. Through engagement  wit h such
cont ext ualized, crit ical st udies of  fan cult ures and act ivit ies, we could
avoid reproducing "fan" as a f ixed t axonomy and inst ead show t he
significance of  underst anding commit t ed media cult ure engagement s in
everyday life.

In relat ion t o t hese issues, it  seems t o me t hat  t here is anot her
urgent  problem t hat  det ers us from undert aking crit ically cont ext ualized
st udies t hat  go beyond an object ifying underst anding of  "fan." It
concerns t he [End Page 88] int er-nat ionalized underst anding of  cross-
border f lows and consumpt ion of  media cult ures. Here I put  t he hyphen
bet ween t he "int er" and "nat ional" t o highlight  t he reworking and
st rengt hening of  t he nat ional in t andem wit h t he int ensif icat ion of
cross-border media cult ure f lows. What  is at  st ake here is not  t he
degradat ion or romant icizat ion of  fans but  a disregard for t he
complicat ed processes of  people's media cult ure consumpt ion. As



exemplif ied by t he recent  discourses of  "cool Japan," which euphorically...
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