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I.

An adve rtis e me nt publis he d in the  March 25, 1728, is s ue  of The Daily Journal e xhibits  the  "formal re alis m" for
which Richards on's  nove ls  we re  to  be  s o  ce le brate d. Pos itione d be twe e n a notice  that "a larg e  Brick
Hous e " is  "To be  Le tt" and an announce me nt that "the  Principal Part of the  Colle ction of Picture s , of Mr.
Nicholas  Blick, de ce as e d" is  "to  be  s old on We dne s day the  20 th Ins tant, at his  S on's  Hous e ," it re ads :

Los t on Thurs day las t, be twe e n G race -Church-s tre e t, and Long -Acre , by a Pe rs on that we nt Part of
the  Way in a Hackne y-Coach, about five  Yards  of Cambrick and two of Mus lin, thre e  little  s quare
Boards  and s e ve ral s mall Bits  of Line n of diffe re nt Colours , all ty'd up tog e the r in a blue  and white
che ck'd s ilk Handke rchie f, with a re ddis h Borde r round the  Edg e s , and mark'd with a D at one  of the
Corne rs : If the  Pe rs on who has  found the  above s aid Thing s , will bring  or s e nd the m to Mr.
RICHARDS ON'S , Printe r, in S alis bury-Court; or to  Mr. BENN'S  Coffe e -hous e , in Ne w Bond-s tre e t, by
Hanove r-S quare , the y s hall re ce ive  half a G uine a Re ward, and Thanks .

The  adve rtis e me nt's  de taile d de s cription of the  conte nts  of the  los t bundle  is  re minis ce nt of famous
pas s ag e s  in Pamela, s uch as  Pame la's  account of the  conte nts  of the  third of the  thre e  bundle s  into  which
s he  divide s  he r be long ing s  ("he re  is  a Calicoe  Nig ht-g own, that I us e d to  we ar o' Morning s . . . . The n the re  is
a quilte d Callimancoe  Coat, and a Pair of S tocke ns  I boug ht of the  Pe dlar, and my S traw-hat with blue  S tring s ;
and a Re mnant of Scots Cloth . . . . And he re  are  four othe r S hi s ") or he r de lig hte d de s cription of the  "ne w
G arb" in which s he  clothe s  he rs e lf to  pre pare  to  re turn to  he r pare nts  ("[I] put on my round-e ar'd ordinary
Cap; but with a g re e n Knot howe ve r, and my home s pun G own and Pe tticoat, and plain-le athe r S hoe s ; but ye t
the y are  what the y call Spanish Le athe r . . .").  Like  s uch pas s ag e s  in Pamela and s imilar one s  in Clarissa, The
Daily Journal's  adve rtis e me nt aims , in Ian Watt's  phras ing , to  bring  an "obje ct home  to  us  in all its  concre te
particularity," as  we ll as  to  place  it with concre te  particularity in s pace  and time .  We  mig ht s pe culate  that it
was  in his  e arly care e r as  a printe r, whe n he  s e rve d as  printe r for The Daily Journal, The [End P a g e  2 5 1] Daily
Gazetteer, and othe r pe riodicals , owne d s hare s  in s e ve ral ne ws pape rs , and occas ionally (as  above )
appe are d in ne ws pape r copy hims e lf as  the  g o-be twe e n for los t g oods  or ite ms  o e re d for s ale , that
Richards on de ve lope d the  lang uag e  of "clos e  and de taile d," particulariz ing  de s cription that be came  the
hallmark of his  nove lis tic  s tyle . 

The  imme diate  purpos e  of particulariz ing  de s cription in the  adve rtis e me nt quote d—with its  re fe re nce s  to
s pe cific  date s ; s tre e t name s ; numbe r, s iz e , color, and dis ting uis hing  fe ature s  of individual ite ms ; and s o on
—is  obvious ly di e re nt from the  purpos e  of pas s ag e s  of de s cription with ve ry s imilar fe ature s  in a work of
fiction. The  "Pe rs on that we nt Part of the  Way" be twe e n G race -Church-s tre e t and Long -Acre  in a hackne y
coach and los t a bundle  along  the  way hope s  that a re ade r will match the  de tails  of the  adve rtis e me nt's
de s cription to  a bundle  that he  or s he  has  found. The  obje ct is  broug ht "home " to  the  re ade r in all its
te xtually "concre te  particularity" that it may be  broug ht home  to  its  owne r in mate rial form. Hype r-
particulariz e d re fe re ntial lang uag e  he re  s e e ks  to  re unite  the  obje ct e voke d with the  pe rs on who has
writte n or paid for its  de s cription; that prag matic  e ort may s ucce e d or fail. The  conviction that informs  the
pos ting  of s uch an ad, howe ve r, is  a broad and implicit one  that unde rg irds  the  pag e  full of adve rtis e me nts  in
which this  one  appe ars , s e rving  a larg e r purpos e  than any s ing le  adve rtis e me nt's  prag matic...
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