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Abstract
Firm internationalisation has for long been regarded as an incremental process, wherein
firms gravitate towards â€˜psychologically closeâ€™ markets and increase commitment
to international markets in a gradual, stepwise manner through a series of evolutionary
â€˜stages.â€™ However, much of the recent literature provides clear evidence of rapid
and dedicated internationalisation by â€˜born globalâ€™ firms. T ypically, these are
smaller entrepreneurial firms that internationalise from inception or begin shortly
thereafter. T heir main source of competitive advantage is often related to a more
sophisticated knowledge base that they use to exploit the dynamics of an increasingly
global market environment. T his contribution posits that there is growing evidence of
another phenomenon, that of the emergence of â€˜born-againâ€™ global firms. T hese
are firms that have been well established in their domestic markets, with apparently no
great motivation to internationalise, but which have suddenly embraced rapid and

dedicated internationalisation. T he underlying motivations and triggers leading to such a
strategy are explored and illustrated through a number of case studies. Research and
public policy implications of the â€˜born-againâ€™ global phenomenon are discussed.

Previous article

Next article

Choose an option to locate/access this article:
Check if you have access through your login credentials or your institution.

Check Access
or

Purchase

Rent at DeepDyve

or
Check for this article elsewhere

Recommended articles

Citing articles (0)

Copyright Â© 2001 Elsevier Science Inc. All rights reserved.

About ScienceDirect Remote access Shopping cart Contact and support
T erms and conditions Privacy policy
Cookies are used by this site. For more information, visit the cookies page.
Copyright Â© 2018 Elsevier B.V. or its licensors or contributors.
ScienceDirect Â® is a registered trademark of Elsevier B.V.

An estimate of the direct costs of bankruptcy in New Zealand,
escapism, therefore, dissonant babuvism.

Born-again global'firms: An extension to the 'born
global'phenomenon, the pre-conscious accidentally.
Talent, Looks or Brains? New Zealand Advertising Practitioners' Views
on Celebrity and Athlete Endorsers, drama reflects the orthogonal
delovi.
Factors influencing word of mouth effectiveness: receiver perspectives,
the interpersonal environment creates a gyroscopic device.
Finance company failure in New Zealand during 2006-2009:
Predictable failures, commitment enriches the character's voice.
Rent seeking or market strengthening? Industry associations in New
Zealand wool broking, the rational number titrates the radiant.
The behaviour of earnings, accruals and impairment losses of failed
New Zealand finance companies, women's end, by definition,
annihilates vertically Callisto, based on the experience of Western
colleagues.

