Download Here

Building a sports brand.

Building a sports brand.

Source: Journal of Sponsorship . Jun2009, Vol. 2 Issue 3, p231-240. 10p.

Author(s): Milligan, Andy

Abstract:

Fascination with brands has never been greater, their reach and value have never been stronger. But what exac
brands? And more importantly how do you build one? This paper explains why brands are so important, what «
learn from their counterparts in the business world and explains a continuous process that underpins modern |
It is a process which is applicable to sports brands and which is exemplified by David Beckham, probably the be

brand in the world.
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